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Trends
Just when we think we know where we are and what’s coming 

next, new trends emerge. But what comes first? Do the latest 

products and processes drive the latest trends – or do the 

trends drive the development of new products?  

We’ve asked a few industry friends to give us their take on  

where the latest rafts of innovation are taking us next. 

The partnership between the desk and task 
chair in the workplace remains steadfast. Over 
the last 50 years, task chair design has focused 
on improving the ergonomic quality of the 
workplace and supporting the wellbeing of 
employees. Thus, more sophisticated chairs 
featuring increasing manual adjustments with 
a greater dimensional range have prevailed. 
Despite this, back, neck and shoulder complaints 
caused by sitting and postural-related issues have 
continued to rise. The development of a new 
generation of task chairs has sparked a trend 
that replaces the overly sophisticated office chair 
with chairs that provide revolutionary dynamic 
support through fluid movement. With a simple 
and refined aesthetic, they do not require user 
adjustment, multiple components, complex 
assembly or even training, and they even lend 
themselves to touchdown and meeting spaces 
too. These chairs improve the way in which we 
sit, and can be specified across multiple areas of 
the workplace. 
Boss Design Group

Trends witnessed in the last 
50 years include the adoption 
of self-supporting components 
and mesh fabrics in furniture 
as an alternative to traditional 
upholstered foam coverings, 
saving on materials. Also, the 
concept of workplace wellness 
has gained momentum in 
response to concerns over 
health and this has influenced 
innovations in both design of 
furniture and finishes, with a 
greater preference for natural 
materials and fabrics with 
acoustic properties. 
Camira

I believe that today there is as 
much a trend for new materials 
as there is for hand crafted, 
tactile products. Craft is back 
and new ways of creating 
it will be a very interesting 
development in product design. 
One of the biggest additions in 
manufacturing is 3D printing, 
which today offers low cost, 
‘instant’ products, soon to 
be printed in local 3D shops 
or even at home. Copyright 
protection will become a 
little more challenging for all 
designers! 
Katerina Zachariades,  
Design Director, Morgan

We find that vibrant coloured seating ranges 
are a definite draw to the client in the first 
instance, whereas more often than not, when it 
comes to making the final choice, not so many 
are brave enough to take the plunge. Saying 
that, this trend might be soon changing in 
UK offices as very vivid, vibrant colours were 
popular at the Shanghai Design Show and 
the China International Furniture Fair, which 
I visited in April. There were miles of stands 
displaying numerous office set-ups featuring 
chairs and screens in lime green, tangerine 
orange and luscious pink and the like. What a 
way to brighten up an office! Our ZipAir ‘on’ 
and ‘off ’ removable mesh back offers the client 
an affordable option and choice of introducing 
colour in to the workspace.  
Steve Bays, Managing Director and Head of 
Product Design at Century Office 

The greatest seismic shift has taken place in the lighting sector for 60 years with LED 
surpassing fluorescent lamps as the lighting medium of choice in commercial and industrial 
applications. The advantages which LEDs bring in terms of carbon reduction, flexibility of 
design and ease of maintenance mean that it has never been higher on the corporate agenda.
We are not talking about small adjustments; the potential reduction of energy consumption is 
colossal – up to 70% with a payback period of as little as 2-3 years. Aesthetically, LED offers 
greater flexibility and choice for architects and designers, meaning that light becomes a key 
element of workplace design solutions. 
David Clements, Managing Director of FUTURE Designs

It is the lack of mobility in our physical facilities 
that is the most stubborn laggard in offices.  
A great many of our irritations stem from 
services and facilities that respond too slowly, 
or not at all.’This statement feels very current, 
but actually comes from Robert Propst’s book 
The Office: A Facility Based on Change in 1968. 
Propst was the inventor of Herman Miller’s 
Action Office, the original open plan office 
system, which was aimed at creating a ‘kinetic, 
active, alert and vigorous environment’. Despite 
the ultimate misuse of his system (which gave 
rise to the office cubicle) Propst’s original 
ideas still resonate nearly 50 years later. Propst 
identified that a workplace needs to adapt to the 
needs of the workers. This tenet, then as now, 
underpins office planning, architecture  
and design. 
Herman Miller

We seem to have a propensity to look back: say to the 50’s and 60’s furniture and 
prints to update slightly, to reinvent and represent back to the market, which then 
takes on a new style and a trend of its own. For example, Fritz Hansen do this 
with many of their products – which are always bang on trend. There seems to be a 
tendency to utilise materials traditionally used for exteriors on interiors, ie. bricks, 
concrete, copper, creating a new interiors vernacular. We also see a trend to push 
materials for new purposes, for instance thin veneers on light fittings, porcelain 
instead of cups and saucers, again on beautiful lighting creations. 
Pernille Stafford, Principal, Resonate Interiors
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